


Our story
Nick and Louise started teapigs in 2006 with one mission 
– to get the nation drinking real tea again. 

They met whilst working for a big tea company. Lou’s a 
trained tea taster and has spent years travelling and 
sourcing tea. They came to realise there was a whole 
world of quality teas out there that weren’t getting the 
attention they deserve. 

The UK gets through 165 million cups of tea a day (twice 
the amount of coffee) but the majority of tea we drink is 
in paper tea bags and has been chopped in to dusty 
pieces. 

They wanted to change that.

And so teapigs was born…



Our tea

We’ll only source real, whole tea leaves, whole herbs, 
berries, flowers and spices - no dust in sight! We offer it as 
loose tea or in our biodegradable tea “temples”. A roomy, 
mesh bag made from corn starch. 

We were the 1st tea company to bring this still of bag to the 
UK…and many have followed – huzzah!

We love our tea temple but it’s the tea inside which makes 

all the difference. Louise only selects the best quality tea for 

our temples and we’ve have racked up 114 Great Taste 

Awards over the years; our mums are very proud.

dusty tea from 
a paper bag

our big, 
whole leaves



Values

We are very proud to be a certified B Corp and we’re committed to doing business in a better way.

B Corp is about the overall positive impact of a company outside of profits. They analyse a company’s impact on its 
people, customers, community, and environment. To become certified, companies are assessed and then audited 
ongoing to ensure they meet the highest standards in these areas. 

We’ve always tried to do the right thing so we’re really happy to have joined the B Corp community. 



Brand positioning

Teapigs 
(fuso bag + whole leaf tea) 
£4.15

Pukka
(paper bag + ground tea)
£2.45

Clipper
(paper bag + ground tea)
£2.00

Twinings
(paper bag + ground tea)
£2.30



Sustainability



Our ethical scheme 



Teapigs house which provides a home and specialist care 
to 7 youths with disabilities & pays for 4 carers

Over 1,000 books for school children

Sponsorship of 20 PUPILS 

with special needs and 28 university students

The installation of 2, water tanks providing the 
community with readily accessible drinking water

To date…

The build of a vocational training center 

equipping people with skills to work. 

We’ve raised over £300k 

For every 15 cases of English breakfast you buy,  you could provide…
- 30 return journeys to school
- 5 pairs of shoes for nursery children  
- 20 school lunches 



Brand building
we invest in the teapigs brand – driving more traffic to 

your stockists



“yay! teapigs”
aka. that feeling you get when you’re served a cup of teapigs (and you tell all your friends where you got it!)

favourite tea
Had it on BA flight 

for first time 
recently, my new 

favourite tea!



Social media

107k database

We have a huge community of engaged 
teapigs fans across social media as well 
as signed up to our database who hear 
from us via weekly emails.  

130k global social following

39k photos uploaded with #teapigs 



Events
Reaching over 500k+ consumers globally!



teapigs featured in “Eco 
friendly alternatives” 
article re: Plastic in 

teabags

If detoxing tastes this 
delicious  -we’re sold! We 

genuinely couldn’t get 
enough of the clean n 

green from teapigs

Best herbal teas 
with health 

benefits

Ideal prezzie for 
foodies

teapigs are full of 
flavour and super 

ethical with none of the 
dusty bits found in 

other teas

A treasure trove 
of teas

In the 

press…

teapigs snooze selected 
“8 herbal teas with 

health benefits”

“Fresh new foodie 
delights” – teapigs 

feel-good teas



It’s time to get more creative 
with tea… opportunities for 
growth in the out of home 

tea market lies in the 
speciality and iced tea 

categories

Anya Marco, Allegra Director of Insight

…consumers are becoming more 
adventurous and discerning … 
Serving a range of quality hot 

beverages should be the first port 
of call, while ensuring staff are 

well trained and knowledgeable 
will mean that they can… upsell 

appropriately

The tea market



The range
carefully selected teas, matcha and 

more! 



We have a range of over 35 teas in different formats for all 
your business needs

Standard packs: for retail
Available in whole range of 35 teas, 6 x 15 temples/case

BIG packs: for serving
Available in 15 teas, 6 x 50 temples/case

Individually wrapped envelopes 

Available in 26 teas, 1 x 50 temples/case

Piglets: great for events
Available in 28 teas, 12 x 2 temples/case

We also have a range of loose leaf teas: available in large 
catering packs or retail packs.  

Whole leaf tea



1: A better 

everyday tea

The long established blend of ‘english breakfast’ is a balance of thickness, 
flavour and briskness. Teas from different regions produce teas which 
taste… well…different. This is due to the soil, weather conditions and the 
way the tea is handled. 

When setting out to blend our very own everyday brew we knew that it 
had to much the taste profile people expected but be significantly better 
tasting. A stand out cup of tea. The kind of cup of tea which makes people 
tell their friends ‘I had this great cup of tea at The National Trust.’

We took a thick tea from Assam (a tea which feels weighty in the mouth, 
not watery), a brisk tea from Rwanda and a flavour filled tea from Ceylon. 
This combination is a classic but we pay more for the very best teas, from 
the very best estates. Meaning that the overall taste is, you guessed it, the 
very best. 

“Tea… it’s just tea right?”… Nope. 



• A core range of six teas as a starting point

• Whole leaf tea in the convenience of a tea bag – BIG 
taste, no fuss

• Entire range includes over 35 teas as well as seasonal 
blends – chance to find what works for your customers 
without overwhelming them 

2: Something

for everyone



An all natural range of functional teas that taste 
amazing and make you feel great too! Made with 
100% natural, real, whole ingredients.

Best herbal teas 
with health 

benefits

If detoxing tastes this 
delicious  -we’re sold! We 

genuinely couldn’t get 
enough of the clean n 

green from teapigs

3. Something 

functional



• Keep your tea menu fresh and interesting with our 
winter teas in the winter and our summer editions 
for the warmer months

• We can create co-branded lines to tie in with 
seasonal pushes across the estate perfect for the 
retail side of the business too (volume dependent)

4: Something 

seasonal



Our premium grade matcha in a range of formats

Matcha pure: for retail
Available in 6 x 30g tins/case, 6 x 14 sachets/case

Matcha pure: for serving
Available in 2 x 80g tins/case, 2 x 500g pouch/case

latte sachets: for retail
Available in 5 blends
Pure 6 x 14 sachets/case
Chai, turmeric, cocoa and mint – 6 x 10 sachets/case

BIG latte pOUCHES: for serving
Available in 3 blends, 2 x 200g pouch
(chai, turmeric and cocoa)

Matcha



Display
Tell people you have great tea:
• Display jars
• teapigs info on boards or menus
• Poster for your A-board | Smaller posters for tables
• Tent cards



POS Support

• Stylish airtight jars for storing the teas and clearly 
displaying flavours for ease of serving

• Envelope boxes for self service 

• Recognisable teapigs branding to promote the 
“yay” teapigs feeling throughout sites



Menu support

teapigs will support the design of a co-branded menu where appropriate to highlight tea offering to customers. 



Tea school 
Free tea school at teapigs HQ or via video conference for you and 
your sales teams:

• the teapig story
• types of tea
• how to meet & exceed your customers expectations
• seasonal recipes 

Distance learning materials – including short training videos: 
https://www.youtube.com/user/teapigstv/videos. 

https://www.youtube.com/user/teapigstv/videos


teapigs today

We are sold in over 46 countries worldwide! 

BIG, MalaysiaJordbaer Pikene, NorwaySunkost, Norway Wholefoods, UK

El Corte Ingles, Spain



some of our stockists


