
D R I N K S TO TA K E Y O U P L A C E S



Exc i t in g t imes in t h e soft dr inks cat ego ry

More carbonates occas ions   
chos en  for heal th  reas ons   

in  the last year.

Source: K antar

Y O Y g r o w t h i n carbonates   
chos en d u e to b e i n g ‘lower  

in fat/salt/sugar.’

Source: K antar

Of s hoppers  s pe n d  has   
s w i t c he d f r om alcohol to soft  

dr i nks in the past year.

Source: K antar

Adults opt for a s ober   
l ifestyle, this g rows to  

1 in 4 for G e n  Z’ers.

Source: The G uard i an

Increase in soft dr i nk   
s a l es  in the last

five years.

Source: Cas ual  D i n i n g M a g

Of c o n s u m e r s  c h o o s e  a  soft  
dr i nk  w h e n  dr i nk i ng  out of  

h o m e c o m p a r e d to 6% opt i ng   
for beers  wi nes  or ciders

Source: Cas ual  D i n i n g M a g

https://www.theguardian.com/society/datablog/2017/may/06/more-than-a-quarter-of-young-adults-in-the-uk-do-not-drink-alcohol-in-data
https://flickread.com/edition/html/5e7cdd8a95738#40
https://flickread.com/edition/html/5e7cdd8a95738#40


“We loved Pu n ch y’s   
f resh  take a n d flexible  
a p p r o a c h  to a beloved  

style of drink”

— J o Turner, The I n d e p e n d e nt

Del icious,  transportative, natural  adul t   
soft dr inks, that also m a k e g reat mixers.

B l ood O r a n g e  
& Bitters,

with a hint of  
C a r d a m o m

C u c u m b e r   
& Yuzu,

with a hint of  
R o s e m a ry

P e a c h   
& Ginger,

with a hint of  
Chai

Also seen in:



We bel ieve the best dr inks take you s o m e w h e re   
else for a  m o m e n t .  S o m e w h e r e  better. W h e re   

you have salty hair a n d s a n d b e n e at h your toes.



Better for you a n d t h e planet

We  donate 1% of our  
sales to environmenta l   

ca u se s  e a c h year



O N TRADE:

O F F T RADE: D I S T R I B U TION:

ON LIN E:

Sa les  C h a n n e l s  &C u s t o m e r s



F e e d b a c k  & R O S

We have sold a n average of  
134 ca n s  per  day s ince we   
l a u n ch e d our we b sh o p o n   

1st Apri l 2020

P o p p i n  is a  smal l   
i n d e p e n de nt  Grocer by  

P iml ico  station. In  Apri l a n d   
May we were Sel l ing 42 ca n s   

per  we e k here.

We l a un ch ed onto O ca d o in
J a nua ry a n d sell a n average
of 306 ca n s per week, w hi ch
is a 3x g r o w t h since launch.



F e e d b a c k  & R O S Cont.

Featured  o n  J o e  Wads ack ’ s   
L o c k d o w n D r i n k s vlog. J o e is drinks   
res ident o n  ITV’s This Morning,  a n d   

Saturday K i tchen with J a m e s Martin.

Watch  the full video here to see his   
praise of Punchy , i nc l ud i ng the quote  

“bloody n i ce actually”!

Hi gh l y Compet itive trial in H i p p o   
Inns  estate a g a i n s t  10 other   

compet i t i ve  b r a n d s  for J anuary   
L o w  & Let  G o Menu.

Result: +35% m a r k e t s hare  vs. b i g g e s t   
industry player. S e c o n d  bes te l l ing n o

/ l ow dr i nk  b e h i n d tomato  juice.

L a u n c h e d into l u n c h t i m e g r a b   
a n d g o chil ler in early February.

In the weeks l ead i ng u p to l ockdown  
we were sel l ing 4 8 c a n s per week.

https://www.youtube.com/watch?v=3Dy4ItsfcJU&t=170s




Let’s talk!

P a d d y  Cavanagh -But l er   

paddy@punchydr i nks .com

+ 4 4 (0) 7738 762 281

Charl ie H o b h o u s e   

c harl i e@punch ydrinks.c o m

+ 4 4 (0) 7540  397 727

www.punchydr inks.com 

@punchydr i nks

mailto:paddy@punchydrinks.com
mailto:charlie@punchydrinks.com
http://www.punchydrinks.com/
https://www.instagram.com/punchydrinks/?hl=en
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